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Useful information Ideas Contacts/Connections



Opportunities for my business



Notes



Off-peak town itinerary builder
Visitor profile Itinerary name

Itinerary

Time of day Visitor activity / experience Businesses involved & incentives

Morning

Afternoon

Evening



Off-peak town itinerary builder
Promotional channels we will use Draft social media teaser (1 sentence)

Google Business listing updates

Newsletter

Posters (in-venue and around town)

Joint email newsletter

Advertising

Flyers/leaflets

Facebook 

Instagram

Tik Tok

LinkedIn

Other (specify)

Hashtags and mentions
#VisitThanet
#OffPeakThanet
#
tags:
@VisitThanet
@
@



Kent’s Creative Isle

Restaurant Week

Off-season weekender

Inspiration - share

Campaigns and initiatives

Food and Music festivals
- Folk, Jazz Blues, Soul,
Winter Festival

“Taste the coast” “Monday makeover”

Heritage Open Days

My Coast Has the Most

Ramsgate Pride in Place

Ramsgate Day

User Generated Content



Free resources

Website www.visitthanet.co.uk
www.visitthanetbusiness.co.uk Kent Coast campaign
Social media

Visit Thanet
Visit Kent

Press and PR

Campaigns e.g. Kent Creative Isle

Tourism Matters newsletter

Visit England
Campaigns:
Coast to Coast in spring, Grand
British Summer, Magic of autumn.

Green Tourism Toolkit
Coast is Calling campaign 

User Generated Content

National Coastal Tourism Academy 

https://www.westminsterinsight.com/training-courses/charity-marketing-strategy-online-training/
https://www.westminsterinsight.com/training-courses/charity-marketing-strategy-online-training/
https://www.westminsterinsight.com/training-courses/charity-marketing-strategy-online-training/
https://visitthanetbusiness.co.uk/enhancing-our-welcome/sustainability/
http://www.coastaltourismacademy.co.uk/resource-hub/resource/the-coast-is-calling-2026
http://www.coastaltourismacademy.co.uk/resource-hub/resource/the-coast-is-calling-2026
https://www.westminsterinsight.com/training-courses/charity-marketing-strategy-online-training/
https://www.westminsterinsight.com/training-courses/charity-marketing-strategy-online-training/


Top 3 Marketing tips

Google Business listing

Be
Discoverable

AI and Search Engine friendly

Reviews

Recommended websites

Be
Memorable

What makes you stand out?

Be
Connected

Revisitable - loyalty

Content worthy

Recommendable

Partnerships lead to more
visitors to your business

Community means shared
problem solving

Use Visit Thanet networks



4 Steps to reach audiences 

Decide
which

audience
to target

Link their
motivators
with your

business offer 

Be where
they’re at - use

the channels
they’re on to

market to them

 Share the
value they

will get

Keep it simple, keep it focussed, keep it actionable.

 (what do you want
them to think, feel, do)



Discover more

www.visitthanet.co.uk 

www.visitthanetbusiness.co.uk

@visitthanet

tourism@thanet.gov.uk

mailto:tourism@thanet.gov.uk
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