Where to Feature Your Access Statement
Here is a comprehensive checklist of where your access statement should live. You do not need to do all of these, however the more places you integrate your accessibility information, the easier it is for visitors to find as well as supporting search engine optimisation.
1. Website - these are your primary locations for having your accessibility information on your website
· [ ] Dedicated Accessibility Page: Creating a clear your website/accessibility URL that is easy to read and navigate.
· [ ] Main Navigation Bar: A top-level menu link (don't bury it under "About Us").
· [ ] Website Footer: A permanent link that appears on every single page of your site.
· [ ] Online Booking Engine: A link or summary located right where visitors select dates or tickets.
· [ ] "Plan Your Visit" Section: If you have a page for directions or opening times, include access information there.
· [ ] Contact Us Page: Next to your phone number and email address.
2. Search & Social Media
· [ ] Google Business Profile: Use the "Accessibility" attributes and add a link to the statement in your business description.
· [ ] Instagram/TikTok Highlights: A saved "Access" story showing physical walkthroughs of the space.
· [ ] Link in Bio: A direct button in your social media landing pages (Linktree, etc.).
· [ ] Facebook "About" Section: Include the link in your contact/website info.
· [ ] YouTube/Vimeo: If you have a promotional video, put the link to the access statement in the video description.
3. Third-Party Listings & Directories
· [ ] Booking.com / Airbnb / Expedia: Use the specific accessibility filters and mention the statement in the property description.
· [ ] TripAdvisor: Mention accessible features in the "Amenities" section.
· [ ] Euan’s Guide / AccessAble: Ensure your profile on these specialist disability review sites is up to date with a link to your full statement.
· [ ] Visit Thanet Website: Check your listing on "Visit Thanet" to ensure we have the most up-to-date accessibility information for your business.
4. Direct Communication & Marketing
· [ ] Email Signatures: A small link in the signature of all staff who handle enquiries from visitors.
· [ ] Booking Confirmation Email: Include a "View our access guide" link to help visitors prepare.
· [ ] Pre-Arrival Emails: If you send a "See you soon!" email 48 hours before arrival, why not include the link to your accessibility information.
· [ ] Newsletters: Periodically highlight accessibility improvements in your email marketing.
5. Physical & On-Site
· [ ] QR Codes: Placed at your reception desk or entry point so guests can scan and read the guide on their phones.
· [ ] Printed Copies: Keep a few large-print, physical copies behind the counter for walk-ins.
Top Tip!
Consistency is key. If you update your access statement on your website, make sure the links on your social media and booking platforms don't lead to a "404 Not Found" page or an outdated version.
